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0.

Establishing a Place ldentity

As part ot this project we will be designing Our discussions today will influence the

a place identity for the pedestrian priority direction of these place identity elements:
section of California Avenue. This wiill o - reting
strengthen your collective ability to market 10go & signage QI tagline
the area in a cohesive, organized manner. visual styles . —

Examples of place identity elements in The Barlow Market in Sebastopol
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E- L2 » b 5 & | : 3

. CALIFORNIA SISTER FLORAL 22. TWO DOG NIGHT CREAMERY

. REFRAME HAIR GALLERY 23. COMING SOON

TAYLOR LANE ORGANIC COFFEE 24. KOSTA BROWNE (Not open to the public)
- VANGUARD PROPERTIES 25. SUSHI KOSHO

. SPIRIT WORKS DISTILLERY & TASTING ROOM 26. GOLDEN STATE CIDER

PAX WINES 27. REGION WINE

. LORI AUSTIN GALLERY 28. CROOKED GOAT BREWING

. ACORN 29. COMING SOON
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13. BLUE RIDGE KITCHEN 34. ENDLESS ENERGY CRYSTALS

14. INDIGENOUS DESIGNS 35. ACRE PIZZA

15. THE PUNCHDOWN WINE 36. GUAYAKI YERBA MATE (Not open to the public)

16. DICKINSON GLASS STUDIO & SHOWROOM 37. REDWOOD HILL FARM & CREAMERY (Not open to the public)
17. BLUE RIDGE KITCHEN EVENTS 38. FERN BAR

18. RED BIRD BAKERY 39. REWIND BARCADE

19. BARRIO FRESCA COCINA MEXICANA 40. WOODFOUR BREWING

20. MARKET BAR 7 41. COMING SOON

21. THE FARMER'S WIFE X OPENING SOON
NI

District logo catches Shared sighage promotes A simple tagline shares District map helps visitors
attention of passing drivers the variety of businesses the reasons to visit discover new places

Another, from Third Street Promenade in Santa Monica:

WILSHIR

Relaxed, coastal ‘place setting’
reflected in colors and design

Internally illuminated signs
scaled for pedestrians

District map helps visitors locate
businesses and know what is offered visitors to explore the area

I ARGE I AUDIENCE .............................................................................................................................................................................................................................................................................................................................

Who are the major audience groups that are Business park em plogees
important for your business to attract?

Place a sticky dot next to the group/s who best

describe your customers. You may also add S-tan-fO rd S'tUdel'TtS

a post-it note to describe other groups and
demographics that are important to you; one

rou er post-it note.
aroup per e Other:
Add a sticky note
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0.
Establishing a Place ldentity

ACTIVITY:
REASONS TO VISIT

Write a short tagline for the pedestrian priority area
along Cal Ave, which summarizes the many reasons
your current and desired customers will want to visit.
Eg. “Shop, Dine, Relax™. Write your ideas down, one per
post-it note and stick onto the board.

ACTIVITY:
PLACE NAME

To create alogo for this area, we need to land on the specific
wording we want to use. What would you name the pedestrian
priority area between El Camino Real and Birch Street? Should it
have a special name? Write your ideas down, one per post-it note.




02.

Place ldentity - Visual Style

. How would you prefer the signage for California Avenue’s pedestrian priority area to look and feel?
ACTIVITY' VISUAL STYLE Place a dot along the scale to share your preference.
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035.
Functional Signage Improvements

Thoughtfully designed and located signage can identify Cal
Ave’s pedestrian priority area as a destination, attract visitors,
and connect people to shopping, dining and services.

ACTIVITY: PRIORITIES

Below are a set of signage needs we’ve identified from community and merchant feedback.
Place a sticky dot on your top three priorities for signage improvements.

We’ve heard Cal Ave’s signage might need improvement in order to...

...help drivers find :

) ... enforce street rules
parking

... help pedestrians
navigate from parking
& transit to local
businesses

... help make events run
more smoothly

... Show the area is open
for business

... excite visitors to
explore the area

... restrict vehicle
access, while welcoming
bikes and pedestrians

... make the street more
gl B clean and secure

Have we missed anything?
Add a post-it note below, or on the map, with your ideas.



035.
Functional Signage Improvements

o In this section we are presenting some early ideas for signage which meet different functional
ACTIVITY' FUNCTIONAL needs for the pedestrianized section of Cal Ave. Place a sticky dot on your desired types of

SlGNAGE "\lSPlRATlON signs, and (optional) write a post-it to share your thoughts.

Gateway
Signs

SPIRIT!

Signs for El Camino v\;ﬁﬂks [rwoo”un .
Real entrance == Dbl le fl =

Sign spanning the width nght up sign anohored : Tall sign marks
of the street to building facade street entrance

Entrance
Signs

Birch St & alley
entrances

Place name anchored to Mural greets quests at street and Sighage guides guest from
building edge alley entrance surrounding streets to Cal Ave

Directional | e 3 %7'* - | CANVA =

Signs =,

Navigate on

Cal Ave.
Direction to destinations Directional signage within : Floor murals assist
within Cal Ave Cal Ave and beyond with navigation
1 | STRIAN
Informational A TR
So =% k M Keep left
IgNS Z“ 4 2NN
?T‘fna - Warn when
approaching
Set rules about - - - SR === g i 1)
. o et - - ; 8 B Dot ] |€ i S 8 i, B Move off path
the space, find g = = -_ T . when stopped
R T A SN S L e A o your dog

Make it clear this is a : : Etiquette on navigating Signal public seating
pedestrian priority zone the shared road areas and plazas

AS Y o\ \ =)

A
SOV ARE
AR TNERSTMA\&

Place
ldentity
Signs

Cohesively
advertise
Cal Ave as a
destination

Highlight Cal Ave with place H|ghl|ght public amenities Place name as Introduce place identity elements
identity banners with place name an art element onto existing facades
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