
























































































































































• Began contacting Stanford department chairs to determine individual possible 
conferences/symposia that could be targeted for the area and began targeting those 
meetings; 

• Continued dissemination of meeting leads to Palo Alto properties; 
• Continued meeting planner site visits to Palo Alto properties; 
• Continued promoting individual Palo Alto locations to production companies and filming 

scouts; 
• Continued our regular "hot rates/dates" eblast? which includes Palo Alto properties, to 

planners as well as the listing of these hot dates on our website. (Palo Alto properties are 
also able to list on cvbhotrates.com, thanks to our paid participation.) 

• Continued Quarterly Destination Palo Alto meetings and Hospitality Committee meetings 
to ensure all key groups are working together to promote major events and disseminate 
information. 

Overall 

The City of Palo Alto has continued to benefit from broad exposure to meeting planners, 
individual travelers and the media in the recent (third) quarter. Definite bookings are beginning 
to materialize from the first months of participation. 

While outreach to meeting planners and tour operators continued, strong efforts were made to 
ramp up the Shop Palo Alto efforts aimed at groups. Over 75 discounts have been gathered from 
stores and restaurants for groups coming to Palo Alto. 

The new Destination Palo Alto brochure was published in time for distribution at Admit 
Weekend. (Visitor Center team members stuffed the bags for Admit Weekend with the 
discounts and new Destination Palo Alto brochures and were on campus offering help 
throughout the days of the event.) 

The discounts were also given to, and used by, the Stanford Alumni team for their use during 
grad weekend and the dining portion of the discounts was distributed by Stanford for its alumni 
events. (PartiCipating businesses were given decals to post in their windows 

With regard to the Senior Games, three booths-two information booths and a City of Palo Alto 
booth-will be staffed by Visitor Center and San Mateo County/Silicon Valley CVB employees 
for the entire 16 days. Local discounts and new, customized Destination Palo Alto brochures 
will be distributed and attendees assisted on site. 

As mentioned above, the only challenge we have had is in the research area. We have had a very 
low number of responses from hotel guests. 

Please Note: City Staff has been provided with: 

• (Booking) Pace Report with comparison to prior year (T = Tentative lead; D = 
Definite booking); and 

• Hotel occupancy comparison with TOT comparison (by month, year) 



Attachment: Activities for Quarter Three-Benchmarks 
Confidential 

• Four of the meetings booked between April and June were booked by Palo Alto 
properties, for a total of 4433 rooms. As mentioned previously, the lead time between 
dissemination of a lead and the actual booking can be months or even a year or more. 

• PACE Report with comparison to prior year 

• Hotel occupancy comparison with TOT comparison (by month, year) 



September 17, 2009 

Palo Alto City Council 
Palo Alto City Hall 
250 Hamilton Ave. 
Palo Alto, CA 94301 

Dear Mayor Drekmeier and Council Members: 

ATTACHMENT E 

As Chair of the Palo Alto Chamber and an active member of the Midtown Merchants' 
Association, I'd like to go on record in support of your continuation into year two of the 
Destination Palo Alto contract with the San Mateo County/Silicon Valley Convention & 
Visitors Bureau. 

I have seen the benefits of the program through collection and dissemination of restaurant 
and merchant discounts, assistance with visitors within the Palo Alto Chamber of 
Commerce, sharing ofinfonnation among groups at Destination Palo Alto's regular 
meetings, and the excellent new DP A website and visitor collateral. Groups are now 
coordinating with each other, communicating with each other and working to put Palo 
Alto "on the map". 

As part of the Destination Palo Alto Committee, I have heard first-hand of the write-ups 
Palo Alto has received and the exposure our city has been given with media and meeting 
planners. I encourage you to stick with the plan and help all of our businesses in Palo 
Alto through promoting our city. 

As always, thank you for considering the Chamber's views and my own. 

Sincerely, 

~f1t.c~ 
Carla Cumpston 

CC: Paula Sandas 
Bill Johnson 
Anne LeClair 
Susan Barnes 



September 17, 2009 

Palo Alto City Council 
250 Hamilton Ave. 
Palo Alto, CA 94301 

Dear Mayor Drekmeier and Members of the Council: 

Page 2 of2 

Our Chamber, one of the three partners in the Destination Palo Alto contract, heartily supports 
continuation of year two of the agreement. We have seen great success with the new Destination Palo 
Alto web site and collateral, discount programs, visitor services within our office and on campus, as 
needed. Multiple business, merchant, hotel, university, and city representatives regularly attend the 
meetings of the newly revitalized Destination Palo Alto group and all have learned to share information 
and promote each other's events. 

Most importantly, our area has been shown to key meeting planners and sporting event planners, as well 
as travel writers and travel agents-all great exposure for our area. We have been given some great 
"ink" in travel publications as a result of the program, as well. 

I have watched the visitor center team here work long and hard to persevere in securing restaurant and 
merchant discounts and the results have been excellent. Groups now have discounts to make them feel 
welcome and participating merchants and restaurants have a decal to show their participation in the 
program. 

The one-on-one assistance provided at the Senior Games by the DP A team definitely kept people in our 
area, maximizing their time and spending in Palo Alto. Their advance piece encouraging the athletes to 
extend their stays was another key part of this. 

Our chamber urges you to vote to continue the program, as planned. Thank you. 

Sincerely, 

Paula Sandas 

/ 

CC: Carla Cumpston 
Bill Johnson 
Anne LeClair 
Susan Barnes 

Paula Sandas 
CEQ/Pres ident 
Palo Alto Chamber a/Commerce 
122 Hamilton Avenue 
Palo Alto, CA 94301 
650-324-3121 ext. 125 
Fax: 650-324-1215 
www.paloaltochamber.com 

10/28/2009 



September 15, 2009 

Palo Alto City Council 
Palo Alto City Hall 
250 Hamilton Ave. 
Palo Alto, CA 94301 

GARDE1~ COURr-r 
VINCC] HOTELES 

Dear Mayor Drekmeier and Members of the City Council: 

\ 
! 

I am writing you to urge your continuation of the second year of the Destination 
Palo Alto contract with the San Mateo County/Silicon Valley Convention & 
Visitors Bureau. During today's tough times, Palo Alto's hotel community needs 
the program more than ever. 

The Garden Court has benefited from exposure to meeting planners on fam tours 
and from articles in meeting publications. We have also had representation at 

, approximately 50 trade shows around the U.S. that we would not have had. In 
addition, we have had international travel and booking agents here from all over 
the world, exponentially increasing the number of people who know about Palo 
Alto. 

As an active member of the downtown PAd/BID, I am also very pleased with the 
boost our downtown businesses have been given by Destination PA. Through 
the discounts program and coordinated calendar of events and write-ups in travel 
and meeting planner publications, the story of our downtown' is being told and 
told well. 

I hope we may count on you to authorize the program's second year. Thank you. 

Sincerely, 

~~ 
Barbara Gross 
General Manager 

520 COWPER STREET. DOWNTOWN PALO ALTO, CALIFORNIA 94301 • TEL 65°.322.9°00 / 800.824.9028 • FAX 65°.324.3609 • WWW.GARDENCOURT.COM 
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ELIZABETH 

GAMBLE 

GARDEN 

September 16,2009 

Palo Alto City Council 
City Hall 
250 Hamilton Ave. 
Palo Alto, CA 94301 

Dear City Council: 

Oq ~rp ? I 
' •. ' \~ .,.1 f..~ ij 

:;::)ALTO .. C); 
'5 OFFICE 

As someone intimately involved with Elizabeth Gamble Garden, I want to tell you 
what a difference the Destination Palo Alto contract has made in our marketing 
efforts. Within a week or two of the contract signing last October , we had a 
meeting with the San Mateo County/Silicon Valley Convention & Visitors Bureau 
in their role as part of Destination Palo Alto. 

We received enthusiastic support of Gamble Garden, tremendous outreach for our 
annual garden tour through the Bureau's calendar of events, Destination Palo 
Alto's calendar of events and communication from Destination P A Committee 
members to their constituents, guests and customers. Our tour information was 
promoted in both the Palo Alto Visitor Center and the Bureau office,and the 
event touted in e-bulletins to prospective visitors and area residents. 

'. ..". . .: . . . ~ . 

In addition, the Bureau built its annualtravelmedia fly-in dates aroundourAI>~l'>':;' ,'" 
garden tour weekend, to aU()~ us to show key writers what we have to~t{~~":I£' , 
was a big success. From;~;;1:>~rsonal standpoint, I also saw the Bureau atl9:;~,~a.l() 
Alto Visitor Center stafi~Qtki~g har~to promote things to do and see urti\1!t_:I:lI'~a' 
while working info b09t~"llrthereFent Senior Games.'"'''' 

I urge you to authorize the second year()f the Destination Palo Alto contract. 
Thank you for your tiIneand -consideration. ' 

Sincerely, 

:::~:k 
Co-Chair 2009, GG Spring Garden Tour 

Cc: Anne LeClair 
Palo Alto EconomicDevel9pm~nt Department 

1431 WAVERLEY STREET PALO ALTO CA 94301-3 

650-329-1356 FAX 650-329-1688 www.gamblega 

/' 
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Sheraton Palo Alto Hotel 

625 EI Camino Real 

Palo Alto, California 94301 

September 14,2009 

Palo Alto City Council 
City of Palo Alto 
250 Hamilton Ave. 
Palo Alto, CA 94301 

Dear tv1ayor Dreknleier and Members of the Council: 

Received 
SEP 2 3 2009 

Department of Planning 
& Community Environment 

In my role overseeing the Westin Palo Alto and Sheraton Palo Alto, I would like to go on -
record expressing our strong support of authorization of year two of the two-year 
Destination Palo Alto contract with the San Mateo County/Silicon Valley Convention & 
Visitors Bureau. The Bureau has given our properties and others here a reach we would 
never have had without their services. 

These have ranged from bringing in multiple familiarization tours to securing stories in 
the group meetings media to supplying meeting and tour and travel leads we would never 
have received. We have also had the opportunity to send out our "hot rates" and need 
dates to numerous meeting planners, and have been able to bid on crew room nights for 
various film productions. 

In addition, we have been very pleased with the local Destination Palo Alto angle, from 
coordination with the Palo Alto Weekly and the Chamber to holding regular meetings of 
the local hospitality community. ' 

We urge you to renew the contract for its second year. Thank you for considering -my 
views. 

Cc: Susan Barnes 
Anne LeClair 

T 650328 2800 
F 6503277362 
she ra to n.co m/pal oal to 

/ 



-"·---OCT. 15.2009- 1:39PM-'PREMIER PROPERTIES 

FAX COVER SHEET 

TO: Susan Barnes, City of Palo Alto Economic Development 
FAX: 650-325-5025 

From: Lisa Van Dusen 
Re: Oestination Palo Alto -letter for City Council 
Date: 10R 15.09 

Susan: 

NO. 427 

r am attaching a letter addressed to Mayor ·Drekmeier and the City Council in 
support of Destination Palo Alto which. I am hoping you can distribute as 
appropriate. I understand that the Council is reviewing DPA at an upcomIng 
Council meeting. 

Please Jet me know if you have any questions or concerns at 650-799-8883 or 
Ivandusen@ 4kelley .. com~ 

Many thanks and I send my best regards, 

Lisa 

P. 1 



··_··--··OCT.15. 2009- 1:39PM- PREMIER PROPERTIES 

October 15, 2009 

Lisa C. Van Dusen 
1111 Greenwo()d Avenue 

Palo Alto, CA '94301 
650· 7.99-3883 

NO. 427 

The Honorable Peter Drekmeier and members of the Palo Alto City Council 
The City of Palo Alto 
250 Hamilton Avenue 
Palo Alto, CA 94301 

Dear Mayor Drekmeier and City Council members: 

P. 2 

As you review the past year's performance of Destination Palo Alto, I offer a few 
thoughts to consider as you look forward to the next year of the program. While I 
was directly involved in the development of Destination Palo Alto, as director of 
Palo Alto Online through 2008, my current perspective is that of a resident and 
someone who works downtown in an organirzBtion not specifically related to CPA. 

1. Destination Palo Alto Is consistent with the City Council's stated 
9081$ of= 

- Economic Health of the City: Destination Palo Alto seeks to generate 
visitors who will contribute in a variety of ways to the economic vitality 
of the city. 

- Civic Engagement for the Commo.". Good: CPA involves a wide 
variety of citizens, busih~sse$, non-local events and more. 

I 
I 

- Environmental Protection: Palo Altb is hosting a major green tech 
event in Ootober (U.S-China Green Energy Conference) secured by 
DP AlConvention and San Mateo co~nty/Silicon Valley Convention and 
Visitors Bureau. 

2 .. The metrics/activity trends are up: I 
I 
I . 

- Room nights booked are up (The uPPoming US-China Green Energy 
Conference was booked through DPjA and an example of Increa$ing 
room nights while aligning with the aity~s goal of being a center of 
Clean Teoh). I 

I 

- Traffic on the new and improved website is up 
- Events in the pipeHne are up (I.e. th~ Convention and Visitors Bureau 

has hosted numerous "familiarizatior tours" for events in Palo Alto that 
I 

: ( 



'OCT, 15. 2009- 1: 40PM PREMIER PROPERTIES , I 
I 
I 

I 

NO. 427 

. I 
would result in bookings and the re1~tep spending in the area (the 
average spent per person per day is $290 with an average split of 
500/0/500/0 lodging/non-lodging. More t~an 9100 room nights have 

. already been booked through Destination Palo Alto. 
I 

3. The personal focus make a difference= 

P. 3 

- Having a person in the Chamber offiice arid, when there are big events 
such as the Se"nior Games, on site, makes a real difference in keeping 
visitors within Palo Alto during their stay. A trained professional with a 
focus on directing visitors to options (dining, entertainment etc.) within 
Palo Alto can have a significant impact on dollars spent in Palo Alto vs. 
in neighboring communities. 

In summary, I urge you to support the renewal of Destination Palo Alto contract 
with the San Mateo County/Silicon Valley Convention and Visitors Bureau. They 
are professional, focused and on a positive traje~tory. 

Sincerely, 

t1~~~~ 
Lisa Van Dusen 



STANFORD 
TERRACE 
In III INN III In 

September 28, 2009 

Palo Alto City Council 
City of Palo Alto 
c/o Susan Barnes 
250 Hamilton Ave. 
Palo Alto, CA 94301 

Dear Mayor Drekmeier and City Council Members: 

Since your approval of the Destination Palo Alto contract a year ago, I 
have watched the promotional activities of Destination Palo Alto and 
the San Mateo County/Silicon Valley Convention & Visitors Bureau with 
great interest. I have attended the Destination PA Committee 
meetings and watched the communication greatly improve among 
groups in Palo Alto. The new web site and calendar of events have 
taken shape and now include all. 

In addition, our property has received multiple meeting, tour and 
travel and film leads from the Bureau and we have made some 
bookings as a result. We would like to see the program continue and 
urge you to support the hospitality industry by voting in favor of 
continuing the second year of the Destination PA contract. 

Thank you for your consideration. 

Sincerely, ,/.J 
!lJwu ti(JlY ___ 
Bruce Pressman 
Director of Sales 
Stanford Terrace Inn 
Cc: Anne LeClair 

531 Stanford Avenue 

Palo Alto, CA 94306 

65 0 857-0 333 

stanfordterraceinn.com 



From: sherry bijan [mailto:sherry.bidmanagement@gmail.com] 
Sent: Monday, October 26, 2009 1:24 PM 
To: Council, City; Clerk, City 
Subject: Destination Palo Alto 

October 26,2009 

Palo Alto City Council 
Palo Alto City Hall 
250 Hamilton Ave. 
Palo Alto, CA 94301· 

Dear Mayor Drekmeier and Council Members: 

As the President of the Palo Alto Downtown Business and Professional Association, I'd like to go on 
record in support of your continuation into year two of the Destination Palo Alto contract with the San 
Mateo County/Silicon Valley Convention & Visitors Bureau. 

We need the services provided by Destination Palo Alto more than ever in these difficult times. The 
creation of downtown restaurant and store discount lists has been very well received. Having visitors 
directed downtown by the visitor center staff within the Palo Alto Chamber is very helpful, as is getting 
event information out through the Destination Palo Alto Committee and the new DP A .website. The 
hotel guests (and fam tour participants) brought to the area definitely help our businesses weather these 
times. 

Our city and downtown are being given great exposure with travel media and meeting planners, to the 
benefit of all. 

I encourage you to continue with the two-year contract to help all of our businesses in Palo Alto by 
promoting our city. 

Thank you for your consideration. 

Sincerely, 

Sherry Bijan 
President 
PAd Business & Professional Assoc. 
BID Management 
www.paloaltodowntown.com 
721 Emerson Street, PAlto, CA 94301 
650-223-4334 
sherry.BIDmanagement@gmail.com 

CC: Paula Sandas 
Anne LeClair 
Susan Barnes 


